CHAPTER TWO

“The Rise of the Adonis Complex

Roots of Male Body Obsession

/)

he booming business at the Olympic Gym is a recent phenomenon.
Thirty years ago, huge gyms like this, with thousands of members,

were almost nonexistent. With rare exceptions, men df the 1950s or ¢ Yy
1960s WWY; they didn’t pour mcﬁnto ~aT
gym dues or protein supplements or weight machines for the basement. i
Similarly, W such as binge eating and vomiting, were :
« almost unknown. Most men hadp’t even heard of a body fat measure-
mey worry gree?l;J about how much body fat they had.
And for all practical purposes, there was no such thing as a “personal
trainer.” R
But over thWthe Adonis Complex has spread
dramatically amofig boys and men, and more and more men are strug-
gling to improve their appearance in one way or another. To get an idea
of just how many men are affected by this trend, consider the findings of
a landmark national survey of 548 men, published in Psychology Today
magazine in 1997. An amazing 43 percent—nearly half—of the men in
this survey reported that they were dissatisfied with their overall ap-
pearance. More than half were dissatisfied with their abdomen (63 per-
"c'eﬂx;{)‘or ‘weight (52 percent). Forty-five percent were dissatisfied with
thieir Thuscle tone, and 38 percent with their chest.
~These numbers have risen sharply from those-in earlier surveys. As
you can see on the next page, men’s dissatisfaction with body appes -
_ance has_peasly rripled in less '
1972 to 34 percent 1n 1985 to 43 p
~with nearlf every individual body area has risen steadily.
Another surprising finding is that men are catching up to women. yd
In ?99?,4; nearly as many men as women were dissatisfied with their over-
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28 THE ADONIS COMPLEX

Rates of Body Dissatisfaction Among Men and Women in Three
Sequential Surveys by Psychology Today Magazine

1972 Survey % 1985 Survey % 1997 Survey %

Women Hen Women~  Men Women Men
Overall appearance 25 15 38 34 56 43
Weight 48 3B 55 4 66 i 52
Height 13 i3 17 20 16 16
Muscle tone 30 25 45 1 51 45
Breasts/chest 26 18 3 pi] 3 38
Abdomen 50 36 57 50 1l 63
Hips/upper thighs 49 12 50 2 6l 29

all appearance. The same is true for most specific body areas. In dissat-
isfaction with chest and breasts, men even outnumbered women!

You might expect body image dissatisfaction to be more common
in men of certain ages—for example, during the awkward teenage,years,
when physical appearance becomes so important, or perhaps later in life,
as men start losing their hair and muscle tone. But this doesn’t appear to
be the case. The Psychology Today survey found that a surprisingly high

‘percentage of men of all ages wete unhappy with their looks—from
eighth-gradersto thirry=somiethings to men approaching sixty.

Dissatisfaction with-Overall Appearance for Men of Different
Ages in the 1997 Psychology Today Survey

N

Age : % Dissatisfied
13-19 ’ 4l
20-29 38
30-39 48
4049 43
5059 48

Other findings from this survey strikingly convey just how dis-
satisfied—even desperate—many boys and men have become about their

appearance, and what they’d be willing to do to improve their looks. For

example, in response to the question “How many years of your life
would you trade to achieve your weight goals?” 17 percent of men said
they would give up more than three years of their lives. Eleven percent
would sacrifice five years. These numbers, by the way, closely approach
the numbers obtained in women. In addition,
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« 30 percent of men said they smoke to control their weight.
» 58 percent of men reported having dieted to lose weight.
* 4 percent of men said they make themselves vomit to control their weight.

* 40 percent of men said that at least half of their workout time is spent exer-
Cising to control their weight.

In light of figures like these, it’s no wonder so many boys and men are
working out at the Olympic Gym. Many want to lose weight; others
want to bulk up, and some are so desperate to accomplish these goals
that they would give up years of their life in return.

NOT JUST A WOMEN’S PROBLEM

These figures also bring out another important point. Until recently, it’s
been widely assumed that body image preoccupation, dissatisfaction,
and distortion afflict primarily women. But over the past decade it’s be-
coming obvious from many studies that these are big issues for men, too.

Men spend a surprisingly large amount of timé 7 thinking about their ap-'
pearance. In a study of undergraduate sfudents, Marci McCau nd
her colleagues found that 52 _percent of men reported thiit
their welght or appearange “all the time” or “frequently.” Even-when

“the tesearchers restricted their analyms to.men-of-normal.weight,the

proportion _answering. —all the fime’os-<frequentlywas-still-46-pex-
cent. Similarly, in a nationwide survey publishedin 1986, examinifng
2,000 respondents, only 18 percent of men said, that théy had little con-
cern about their appearance or did little to improve it. In fact, one study

found that men are even more likely glgp 1 women to want to look at-
tractive to the ggosﬁe sex. And a recent poll found that body dnsgon-

tent is also surpnsm@W pread in’ otlwnums_&z..gsm.gf

‘ B ™

Venezuelan men, for example bout
b their Tooks.

4 :
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Not only do men spend a lot of time thinking about their appear-
ance, but many are dissatisfied with it and upset about it. We’ve already
mentioned the Psychology Today survey results demonstrating this;
many other studies show the same. For example, body image experts
Marc Mishkind, Judith Rodin, and their colleagues found that 95 per-
cent of college-age men expressed dissatisfaction with some part of their
bodies! Men consistently express the greatest dissatisfaction with their
chest, weight, and waist, but they’re also often unhappy with other body
areas. Older men are particularly dissatisfied with their facial features:

a outé-.




30 THE ADONIS COMPLEX

Recent studies have also found that a majority of men would like to
change their weight in one direction or the other. When asked what type
of physique they would like, the overwhelming majority of men-say they
would like to be well built and muscular as oppose

This same preference.ds-alsa.expressed evenk o .
orsix, Several studies found that men specifically prefer a highly muscu-
lar “muscleman” type of body, characterized by well-developed chest
and arm muscles, with wide shoulders tapering down to a NATrow waist.
Our own research studies, as we’ll describe in the next chapter, have
strongly confirmed these trends. ,

. Women are often believed to be much more frequently dissatisfied

with their looks than men are. But in reality, according to recent re-
search, this perception is wrong: many men are just as unhappy, or al-
nwbgppy, w.ith their appearance as women. Furthermore, men
aren’t just preoccupied or dissatisfied with their body image;-they-may
also have a distorted hody.image, perceiving themselves as looking dif-
ferent (and generally worse) than they really do. There’s often a vicious
circle here: the more a person focuses on his body appearance, the worse
Tie tends to feel about how he looks—obsession breeds discontent. And
whether men experience outright distortions of body image or are sim-
ply dissatisfied with their bodies, they tend to have lower self-esteem and
more depression than body-satisfied men. In fact, some recent studies
have indicated that the connection between a bad body image and low
self-esteem is even stronger among men than among women.

Why aren’t these problems among men better known? We hear a
lot about body image problems in women, but we rarely hear stories
about men’s shame or dissatisfaction with their bodies. As we mentioned
in the last chapter, we think the “feeling and talking taboq” is much of
'the explanation. In our society, boys and men usually keep their body
image concerns secret. They don’t tell their friends; girlfriends, even their
wives: VoSt men, we suspect, would be mortified to reveal how much

they care about, dislike, and try to improve their looks. Instead, they suf-
fer in silence.

£ heb-tRin.O .
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THE MALE BODY-APPEARANCE MARKET

Although they say little about their concern with body image, a lot of
boys and men are quietly working to do something about it. For exam-
ple, in McCaulay’s survey of college undergraduate men, 39 percent of
1*{ormal-weight men said they did things to increase their body weight or
size “all the time” or “frequently.” That statistic would be easily sup-
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ported by a glance around the Olympic Gym: at any time of the day, nu-
merous men from nearby colleges are working out. Most could use their
ownrr college gyms for free if they wanted, but they’re spending about
$400 per year out of their own pockets to buy a membership at Olympic
because it has better weightlifting facilities.

These men aren’t the only ones spending a lot of money to improve
their looks. In the last year alone, American men spent over $2 billion on
commercial gym memberships, and another $2 billion-plus on home ex-
ercise equipment, including weight machines, treadmills, and other types
of equipment—and that doesn’t count the money spent on equipment
for other conditioning sports. Simultaneously, the market for men’s fit-
ness magazines has exploded. The paid circulation of Men’s Health, for
example, climbed more than sixfold in only seven years, from 250,000
in 1990 to more than 1.5 million in 1997. Dozens of other health and
exercise-magazines for men have arisen in every niche. They range from
hard-core bodybuilding publications to magazines aimed at aging baby
boomers, gay men, or weekend athletes. Although these magazines may
have words like “health” and “fitness” in their titles, they are often
h€avily focused on male body appearance. Most of these magazines
didn’t even exist ten or twenty years ago. -

~And that’s still only one piece of the expanding body-appearance
market. We have to add another several billion dollars that men are now
spending annually for cosmetic procedures. In 1996 alone, men received
690,361 cosmetic Brocedures, including 217,083 hair transplantations
or restorations, 65,861 chemical peels, 54,106 liposuctions, and 28,289
treatments to remove varicose veins, not to mention eyelid surgery, nose
reshaping, breast reduction, face-lifts, antiwrinkle injections, calf im-
plants, pectoral (chest) implants, buttock implants, and penis augmenta-
tions. Growing numbers of men are even having botulinum toxin
injected into their faces to smooth out wrinkles; in larger quantities, bot-
ulinum is one of nature’s most deadly poisons. Advertising for cosmetic
surgery is increasingly targeted at men, and the proportion of men re-
ceiving cosmetic surgery procedures has increased steadily over the last
decade. The number of men receiving liposuction has at least quadru-
pled since 1990, and a growing number of men are undergoing a new
type of liposuction procedure that defines the abdominal muscles by re-
moving the fat around them.
In 1997, the international market analyst Euromonitor estimated
that men in the United States spent a shocking $3.5 billion on men’s toi-
letries (hair color, skin moisturizers, tooth whiteners, etc.). And a 1996
survey in Men’s Health found that approximately 20 percent of Ameri-
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can men get manicures or pedicures, 18 percent use skin treatments such
as masks or mudpacks, and 10 percent get professional facials. Another
survey found that “6% of men nationwide actually use traditionally fe-
male products, such as'bronzers and foundation to create the illusion of
a youthful appearance.” One company has even started marketing men’s
nail polish, with such studly names as Gigolo and Testosterone.

Then we have to add in the billions spent on nutritional supple-
ments that claim to build muscle or burn fat. A huge industry now
hgwks protein products, amino acids, “fat burners,” vitamin combina-
tions, minerals, and other, more exotic substances—many of them
Worthless and some downright dangerous—to millions of éullible Amer-
ican boys and men who hope to become leaner and more muscular.
Thirty years ago, the supplement industry hardly existed.

What has happened? Why are men so much more insecure about
their bodies than they were a generation ago?

THE ’ROIDED BODY: MALE HORMONES IN OVERDOSE

Many biological, psychological, and sociocultural forces contribute to

men’s body image concerns. Some of these forces ch.as.traditional

cultural standards of “masculififty>>Have 18H8 existed throughout-many
socleties. But two recent Chaugm, wewould argue, havé nge;fﬁm
te‘red the forces affecting the present generation of men. The lim:als the

discovery of a chemical that could make men bigger than they had ever

beer for the Tast millich years.

‘ The story of anabolic steroids begins almost a century ago, when
scientists began to hypothesize that some substance, presumably se-
creted by the testicles, conferred maleness on men and animals. Indeed
as early as the late nineteenth century, a French doctor named Charlesj
]%douard Brown-Séquard injected himself with an extract from fresh
guinea pig and dog testicles, and was convinced that it gave him strength
fmd vitality. It turns out, in retrospect, that there were no active hormones
in Brown-Séquard’s potion at all, but scientists eventually realized his
ideal. By the 1930s, German scientists had discovered testosterone. the
primary malé hormone, and soon thereafter they began to create jgxg-
t\llcgict“analogs” of testosterone—drugs that represented small chemical
variations from the original testosterone molecule. This family of drugs
is known as the “anabolic-androgenic steroids.”

It didn’t take long to find out what these drugs could do. Even in
the early 1940s, it is said, Hitler’s troops were given steroids to make
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them stronger and more aggressive in.battle. No written records of this

~experiment appear o HavEStrvived, but we do possess an abundant sci-
entific literature from the same time period: physicians began to give
festosterone to_middle-aged men, thinking_ that it might reverse the
“male menopause” in men suffering from depression, or 1acKIfig eirergy
or sex dsive. The drug clearly had antidepressant effects in somié 6f these
fen. But as more effective antidepressant treatments became available,
testosterone lost favor.

“It wasn’t until the 1950s that the real potential of anabolic steroids—
their m%@idmgaﬁﬂmy:—.wa&iecognued-mmrted with the Rus-
sidfis, who appeared at the weightlifting championships in Vienna in
1954 with some of the first steroid-doped athletes. Quickly thereafter,
elite athletes all over the world began to jump on the bandwagon—and
a number of shrewd businessmen realized that with steroid-using ath-
letes, they could make a lot of money. Steroids rippled through the body-
building world and soon found their way into other sports that required
size and strength, like football, field events, and many more. By the 1970s,
steroids had become entrenched in the bodybuilding world. Our research
~.snl‘l“g_-g;ests that, over the years, competition bodybuilders grew bigger and
bigger because they steadily upped their doses to stay on top. Increasingly,
images of their inflated shoulders and arms proliferated in magazines, tele-
vision shows, and movies.

The public remained almost completely unaware.of this silent rev-
olution. The athletes had no desire to reveal their secret, the promoters
""even less so. Better to tell the public that the muscles were all a result of
:whard work, dedication, improved training techniques, and optimal di-
etary supplements. American boys and men, 100King at. Tmages of pro-
_gressively bigger bodies, rarely stopped to think that no  human_being
had ever looked like this throughout history. The most muscular Greek
and Roman statues, the most masculiggwmfmmof

Z'World—none approached the prop *rgg;rﬁs of a modern

competition bodybuilder. Moo

T5oK agaim at the sixteenth-century painting of Adonis in Chapter

1. The master artist, Titian, no doubt intended to pertray, the ultimate

male body. Yet Titian’s Adonis couldn’t even wift 3 tWwo-bit qudybuilding

contest today. There’s good reason for this: prioy to the stergld era, no
artist had ever seen a man with the muscle siJ¢ and definition of a mod-
ern steroid user. No such man ever existed—uhtil the;modern discovery
of drugs that could shatter nature’s longstanding physi'oly)gica[ limits.

At first, the images of a few inflated bodybuilders didn’t inflict any

g
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major psychological damage on American men. But by the 1980s, the
steroid-stoked body had found its way into Hollywood, and young men
and boys began to see movies of male heroes with bodies larger than na-
ture. Some of these movie viewers started going to the gyin, naively think-
ing that with enough hard work and dedication they ¢ould look the same.

By the late 1980s, the deception and secrecy surrounding steroids

began to crack. Ben Johnson got busted for using them-in-the +988-Seoul
~Olympics and forfeited his gold medal. The Berlin Wall fell the next year,
and the rampant steroid use of Eastern bloc athletes was exposed. Scienj
tific studies, including some of the early studies ffom our own. laboratory,
Pegan to capture the attention of the media. Survey data started to pour
in: a2 1988 found that more than 6 percent of high school boys ad-
mitted having used steroids at some time before age eighteen. Other stud-
Tes produced similar numbers—and in many of these studies, aﬁ_rge
Portion of the boys and men admitted that they used steroids purely to
improve their appearance, and not for any athletic purposes at all.
= Meanwhile, the “’roided” body begar to infiltrate the media. Male
models in ads for everything from underwear to sport utility vehicles
began to sport washboard abdominal muscles, massive chests, and in-
flated shoulders. Dozens of new fitness magazines appeared, often fea-
turing bodybuilders on their covers and in their advertisements. Many of
these bodybuilder models displayed a combination of muscularity and
leanness probably achievable only with drugs. Male actors in TV com-
mercials and soaps, fitness programs and rock videos, began to show up
with similar features. Millions of American boys and men saw these im-
ages. Often, they didn’t know that many of these models sectetly relied
on drugs. For years, some of them have told us, they wondered why they
couldn’t look like the men in the pictures, no matter how hard they
worked out at the gym. No wonder they felt insecure.
Does this alksound too cynical? Before we go on, let’s digress for a
moment to provide a little hard data on the difference between a drug-
free and a drug-spiked body. You can skip the technical parts of the next

section if you want, but you should at least look carefully at the photos
on the follow'mg\pages. -

-

VIOLATING MOTHER NATURE’S LIMITS

We of.ten give talks about our research on steroids and body image.
Sometimes, even after the talk is over, someone will look at a picture of
a huge bodybuilder and still ask, “But do you think be used steroids?”
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In response, we’re almost tempted to say, “Do you think that World War
II actually happened, or was it just made up by the history books?” It’s
astonishing how little the public has been told about the effects of
steroids on body build and muscularity.

Our research has persuaded us that the male body simply cannot
exceed a certain level of muscularity without the help of steroids or
other chemicals. We have demonstrated this phenomenon using a math-
ematical formula that we have published. The formula uses a man’s
height, weight, and approximate percentage of body fat to calculate a
number called the “fat-free mass index,” or FEML. For.the reader inter-
ested in the technical details, we’ve provided in Appendix I a complete
explanation of the formula, showing how to calculate your own or
somebody else’s FFMI.

The FFMI is simply a number that indicates a man’s degree of mus-
cularity. A man with an FFMI of 16 to 17 has a very low level of muscle;
he’s someone who might be described as “frail” or “flabby.” An FFMI of
19 to 20, by contrast, would be typical of an average American or Eu-
ropean college student. When we get up to an FFMI of 22 to 23, we’re
describing a man who would be noticeably muscular. We believe that an
FEMI of 25 to 26 represents the upper limit of muscularity attainable
without steroids. In our research, dozens of drug-free wéightlifters haye
scored in the high 24s or even the low.2 s, hut ahove-that-there-was.a

sharp cutoff: of the unequi rug- ; d,-none

has scored beyond

demi@mﬂ%
well above 26, with many going.even-into-theJow-30s-Stesoids-allow a
man_to.break-through-his-nesmal-biolegieal-<ee HingZ of muscularity

and to soar into a range far beyond what Mother Nature ever intended.
And it seems that the more drugs he’s prepared to take, the farther be-
yond that ceiling he can go.

We should add one precaution: all of the above numbers apply. to
nmen who have low or moderate body fat. If a man _becomes quite.fat,
then he can get his FEMI abaye 26 withant.drugs, hecanse when yon add
iggjp_;hc,had;gwinefeasﬁh&ameunrdfmusd@thawan—b&add&as

us, a fat Olympic powerli i
come out well above 26 using our formula. But on the basis of our re-
(_sgarcg we believe that it’s impossible to be extremely muscular and lean
without chemical assistance.

In short, we believe that if a man is fairly lean, bas an FEMI greater

than about 26, and claims that be has achieved this physical condition
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without the use of drugs, e is almost certainly lying. If all American men
and boys understood this simple fact, they might breathe a huge sigh of
relief. They would realize that many of the men in pictures and adver-
tisements—these seemingly fit and athletic role models whom they can
never seem to equal—couldn’t have gotten that way without drugs.

CLUES THAT A MAN HAS TAKEN STEROIDS

To see what these numbers mean, let’s take a look at some pictures. On
the next page, we see pictures of two men of identical height (5 feet 7
inches each), similar age (about twenty), and both quite ledh (about 4.5
percent body fat for the man on the left and 7 percent for the man on the
right—as compared to about 15-20 percent for an average American
man of this age). The man on the left in each picture has never taken
steroids; he has a fat-free mass index of approximately 23.7, a little
below the upper limit of muscularity that we believe can be attained by
natural means. On the right is a man who has used massive doses of
steroids over several years. His fat-free mass index is approximately
31.7—a figure far beyond the limit that we believe can be attained with-
out drugs. Note that the muscles of his shoulders, chest, and upper arms
(shown in the bottom photo) are particularly hypertrophied (enlarged)
relative to those of the natural bodybuilder. This effect is characteristic
of steroids: the drugs stimulate growth of the upper body musculature,
especially the area around the shoulder, more than the rest of the body.
When you think about this observation, it isn’t surprising. Men have
high levels of the natural steroid testosterone as‘compared to women—
and men differ from women particularly in the muscularity of their
upper bodies, especially around the shoulder. Taking high doses of
steroids, therefore, makes the user look “more male than male.” This
slightly disproportionate “hypermale” look alerts the eye that there’s
something unnatural about the figure of the man on the right.

The contrast between these first two bodybuilders is pretty obvi-
ous, but on page 38 we see three more subtle examples of steroid use
that an untrained observer might not recognize. In fact, the picture could
almost be titled “Clues that your son (or your boyfriend or your hus-
band) may be secretly taking steroids.” The man in the upper picture has
an FFMI of only about 23, and the two men on the bottom each have an
FEMI of about 25. In theory, therefore, all three fall into the range of
muscularity attainable without drugs. But note that all of the men dis-
play a disproportionate amount of muscularity in the shoulders and
upper arms—the same “more male than male” look that we noted in the
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The effects of steroids. Top and Bottom: On the left, a steroid-free bodybuilder;
on the right, a steroid user.

steroid user in the previous picture. Contrast the shoulders and upper
arms of these men with those of the drug-free weightlifter on the left.
The drug-free man is quite muscular, but he’s muscular in a more pro-
portional and natural way. By comparing the picturefs, you may learn to
recognize possible steroid use even in some men-with an FFMI of less
than 25. o

The set of photographs on page 39 shows another, similar compar-
ison. Steve Reeves is one of the greatest (some would say the single great-
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Clues that your son or your boyfriend may be secretly taking steroids.

est) bodybuilder of the presteroid era, winner of the Mr. America contest
in 1947 and the Mr. Universe contest in 1950. At the time he won the Mr.
America title, Steve had a fat-free mass index of approximately 25.7—an-
other good illustration of the upper limit of muscularity that we believe
can be attained without drugs. In the bottom two photographs, by com-
parison, are two 1999 bodybuilding competitors. The effects of drugs are
obvious: they’re much bigger than Steve, and both have that oddly dis-
proportionate drug-induced look that we mentioned above.

As these pictures illustrate, the discovery of steroids has allowed
today’s men to violate Mother Nature’s longstanding limits. As a result,
the *roided, bigger-than-life male body has infiltrated the media and our
societal ideals, completely changing the messages that boys and men re-
ceive about their bodies. In fact, as we’ll show in the next several pho-
togtaphs, kids start getting these messages in the first years of childhood.

THE RISE OF THE ADONIS COMPLEX
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Two

modern steroid-using bodybuilders.
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G.I. JOE GOES ON STEROIDS

Many of children’s earliest messages about body image come from the
dolls they play with. As you may have heard, studies of the popular girls’
doll Barbie show that she has hecome thinner and thinner over the vears.

‘In fact, one study found that if Barbie were the height of an actual
woman, she’d have only a 16-inch waist! As a result, scientists have
speculated, little girls get the message that thin is beautiful, and this mes-
sage may have contributed to the rise of eating disorders—anorexia ner-
vosa and bulimia nervosa—in modern times.

We began to wonder if there was a male equivalent of this. What
about the little!plastic soldiers—so-called action toys—that young boys
play with? As Barbie has been growing thinner, has G.I. Joe been grow-
ing musclés? What has happened to Superman’s biceps or Batman’s chest
over'the vears? To study this, we contacted many collectors of vflzt';ge
action toys, and soon became experts on the evolution of these little
plastic heroes.

G.I. Joe is undoubtedly the most famous and longest-running of
American action toys. He has appeared in two different versions. One
version was the large 11%-inch-sized series of figures who came dressed
as soldiers, sailors, air force pilots, and marines. These were manufac-
tured starting in 1964, and continued until about 1980, when they were
replaced with a new collection of smaller 3%-inch figures that first hit the
shelves of toy stores in 1982. The little Joes went through many differ-
ent series, with new characters added as the years went by—the Cobra
Soldier, the Nemesis Enforcer, the Fridge, etc. Then, in 1991, the big
11%-inch Joes were reintroduced, and both sizes are sold today.

No other action toy has had such a long and continuous history as
G.L Joe, but there are lots of both vintage and modern figures of other
types on the market: the Star Wars and Star Trek figures, Supermanl>K

pd

Batman, and others. To select among these, we examined the annual
sales surveys in Playthings magazine, an industry publication in the field,
to find out which toys had been among the top-selling product lines over
the last two decades. We quickly became avid action toy collectors.
Through mail order, we purchased early examples of G Joe and’Star
Wars figures from the sixties and seventies. Then we went off to the local
Toys R Us, found the nearest seven-year-old boy, and asked him to tell
us which toys would be his top choices for Christmas. He led us down

the aisles, pointing out, “This one!” and “That one!” We bought them
all for our collection.
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Soon, our laboratory began to fill up with an army of plastic men.
G.L Joes from various eras stood at attention in a row on the desk. The
little 1978 versions of Luke Skywalker and Han Solo perched on the
windowsill, side by side with their much beefier modern counterparts.
Batman, the Avenger, and the Wolverine menacingly confronted visitors
from their observation post on top of the computer. Men arriving at t.he
laboratory for our studies must have wondered if someone was begin-
ning to go through a second childhood.

The pictures on the next pages document the changes that have
taken place over the last thirty years. In the first picture, we see a
chronological sequence of the big 11%-inch G.I. Joes. On the left, we

aG.l Joeld er with the original bod i

in 1964. If he were a man 3 feet ten 10 inches tall, he-would hayve 3 32-

inch waist, a 44-inch chest, and a 12-inch bicep—a perfectly respectable
.['3?1 sique, simi cordi i ood physi-

g;alshu____{apf;.,ln the middle picture, we see.thelGL.Joe Lam“Ad‘x'/Enturer '

N

The evolution of G.l. joe.
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with the new body style introduced ten years later in 1974. Unlike his
earlier counterpart, this G.I. Joe has been putting in a little time at the
gym. His bicep has grown to the equivalent of 45 inched—already 2 or 3

Anches biggefthan fhe bicep of an average untrained man. And Joe has
\mmumﬁg%&%mmﬁ;@@mammmmws
_bredecessor, _are now nicely defined. But both of the earlier. are
shamed by the contemporary Higure on the right, introduced in 1991,

known as the Salute to G.I Joe. Hi@aist has shrunk to only 29 inches,
and his ﬁ)iceé are up.to 16% inches—approaching the limits of what a
lean man wrpmlmglgt_be able to attain without steroids. Not only that, but Joe

now has a six-packof abdominals that would be the envy of even many

bodybuilders. “And he even has. visible zprrafnﬁ“mnqelei_—the comblike

Jnuscles that tun along the ribs on the sides of his body”

We also have a collection of the smaller series of G.L Joe figures. As
shown below, the evolution here is even more dramatic. On the left,
we have the cute little original Q?_Z_G.\IJQLGEunt. His 1992 equivalent,
in the middle, is already visibly more muscular. But both of these are
dwarfed by the figure on the right, the G.I. Joe Extreme, introduced in the
mid-1990s. If G.I. Joe Extreme were full-sized, he would have a 55-inch
chest and a 27-inch bicep. His bicep, in other words, is almost as big as
his waist—and bigger than that of most competition bodybuilders.

The evolution of G.I Joe is only one example of the increasing
muscularity of action figures over the years. You’ll probably recognize
two favorite characters from Star Wars, Luke Skywalker and Han Solo.
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Star Wars figures, then and now.

On the left are their original versions, released by the Kenner Toy »Cf)m-
pany at the time of the original Star Wars movie in 1978. On the right

are the two new-versions—from-the-mid-1990s,-at the time when Star
Wars was rereleased. Both have now acquired the physiques of body-
builders, with bulging “pecs” (chest muscles) and “delts” (shoulders).
Indeed, we remember one toy dealer who told us a story, perhaps apoc-
ryphal, about Mark Hamill, who played Luke in th.e original 1 ‘97.8
movie. Upon picking up the 1995 plastic rendition of hlmself, Hamill is
said to have exclaimed, “Good God, they’ve put me on steroids!”

If you’re still not convinced, the picture on page 44 shows some of
the other male action figures that have topped the sales charts recently—

the Gold Rafiger, Ahmed Johnson, Iron Man, Batman, and the Wolver\ ’5\\

ine. All have physiques suggestive of steroid-using bodybuilders. And
some—like the Wolverine—exceed even the outer limits of what drugs
can do. If he were 5 feet 10 inches tall, the Wolverine would sport a 32-
inch bicep—only an inch smaller than the circumference (?f his. waist.

Finally, on page 45, we show a complete army of plastic action he-
roes, chosen at random from the toy chest of the four-year-old son of
one of our research associates. The picture speaks for itself.

Certainly, these action toys suggest that the ideal male body has
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Popular action toys.

evolved in only about thirty years from a normal and reasonably attain-
able figure, such as that of the Vietnam-era G.I. Joes, to a hugely mus-
cular figure that we believe no man could attain without massive doses
of steroids. Boys are exposed to these figures while they are still very
young—long before they are old enough to form an independent onin-g
ion about what a realistic man’s body should look like. Is this message
“Raving an eHect on American boys as they grow up? It’s hard to prove
this, but consider just one statistic: each year, the sales of male action

toys for American boys exceed $1 billion. [

MALE SOAP OPERAS: HULK HOGAN
AND OTHER MUSCLE STARS

These messages continue as boys move into adolescence. For example,
prqfes/s_ionaLw}ling has.grawn increasingly papular among boys and
teenagers. Starting in the 1980s, the World Wrestling Federation (WWEF)
began to sell out arenas around the country with Supermuscular stars
like Hulk Hogan, “Macho Man” Randy Savage, the Ultimate Warrior,
Andre the Giant, and Rowdy Roddy Piper. But in early 1990, Vince
McMahon, Jr., who owned the business, was indicted on counts thathe
MMM& anabolic steroids (he

was later acquitted and cleared of the charges). His biggest star, Hulk

L
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An army of action toys.

Hogan, admitted that he had taken st’e_{%;;i_s_fgﬁ_thi_r_@e_n_ws;_hgﬂm,
testified Hhrhe-picked T K doogs at the WWE headquarters, along

with his paycheck and his mail.
But the steroid scandal was only a brief setback for WWEF. Now
iprofessional wrestling is watched by an estimated half-billion viewers
worldwide each week—most of them men and boys—and it has gradu-
ated from a simple wrestling show to a veritable male soap opera. Men
in their twenties can recall having started to follow wrestling as young
teenagers, and they still tune in regularly to watch. Among the many
large, muscular, well-chiseled bodies that enter the wrestling ring are
‘characters who suggest that muscularity is closely linked to ity;
the message is that muscles attract girls. One example is Sexual Choco-
late, a 6-foot-11-inch, 400-pound former powerlifter who is known for
the “loving” attention he gives the ladies.

Even if they don’t watch professional wrestling, American teen-
agers are exposed to a burgeoning array of fitness and health magazines.
Just like the action toys, these magazines contain many images of men
with bodies that we believe could not be attained by natural means. Re-
cently, for example, we noticed an array of magazines for sale at the
checkout counter of a large department store—one of those big chain
stores that sells everything from cheap clothes to household items to
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auto parts. Among the thirty-five or forty magazine titles, no fewer than’
seven were devoted to men’s fitness or bodybuilding—and five of the
vseven had a cover picture of a man who we strongly suspected had used
steroids. Interestingly, however, three of these five men appeared only
“politely ’roided”—in other words, their bodies were still within the
range that might theoretically be achieved without drugs;but their
combination of leanness and muscularity was a little too iu;pljessive for
that to seem plausible. Of course, the unspoken implication was that
these men had achieved their physiques naturally—by special workout
routines, nutritional strategies, and other techniques that the reader
could learn, presumably,-by-buying the magazine.- ®
None of the men in the checkout line, of course, looked even re-
motely like the models on the magazine covers confronting them. How
many times in a week, we wonder, did these men see an image like this,
of a man with a body that they themselves could never naturally attain?
Men have been indoctrinated by such images since early child-
hood—through action toys, comic strips, television, and movies—long
before they were old enough to stop and question whether these images
were realistic or reasonable goals for a man’s body. Remember, no pre-
vious generation of men has grown up being exposed to such a plethora
of supermuscular images; before the drugs, they hardly existed. What
happens when you violate nature’s limits, and when you subject men to
ideals beyond their reach? What do these constant messages do to men’s
feelings about their bodies? We’re convinced that this phenomenon has
fueled the rise of the Adonis Complex over the last several decades.

PLAYGIRL CENTERFOLDS HIT THE GYM

Up to this point, we’ve spoken of the increasingly muscular male body
portrayed to boys and men. But what about the “ideal” male body that
the media portrays to women? Has it followed the same trend? In our at-
tempts to study this question, we recalled an earlier study of female body
image from a clever group of investigators in Canada: they looked at the
dimensions of all of the women in Playboy magazine centerfolds from
1959 t0 1979, and were able to prove that the models had been 1 growing
steadily thinner over the years. The same scientists also found that Miss
America Pageant contestants had grown steadily thinner over the :;me
period, and that the Winners of the pagearit, in turn, were even thinner
than thi W13§Efs' Over‘té“@%}; the pageant contestants lost
abour\ﬁ‘gggg_g,dés\of weight, and the pageant winners managed to shed
about 7\1<2 llo_ligds' The results of this study helped to confirm the widely
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held impression that our society has been preaching an increasingly thin
iwmomen—thus perhaps contributing to the rise of-
eating disorders among girls and women over the last several decades.
After reading the Canadian study, an ingenious young American psy-
chology student named Richard Leit suggested to us the logical male equiv-
alent: why not examine the dimensions of male centerfolds over the last

twenty-fivé_years in_Playgir] magazine? As their female counterparts

were growing thinner, had the Playgirl men been growing more muscular,
as our hypothesis would predict? In other words, could we document
that society is preaching an increasingly muscular ideal body standard
for men—and possibly fueling an increase in the Adonis Complex?

To test our theory, we went to the Library of Congress, which car-
tied a complete collection of Playgirlifrom its inception in.1973 to the
present—carefully housed in the rare book room to secure it against
thievery. As the library attendants brought up armloads of bound vol-
umes of Playgirl, Richard went through them and selected all of the cen-
terfold models whose heights and weights were quoted by the magazine.
Then we estimated their body fat on the basis of their pictures, presented
by Richard in random order without giving us any information to reveal
which year they came from, to avoid biasing the study results. It took an
entire day of grueling work just to estimate the body fat on hundreds of
pictures of naked men. By that evening, when we emerged from the li-
brary onto the streets of Washington, it was almost shocking to see that
all of the men on the street were clothed!

The results were just as we had predicted. The figure on page 48
shows what is known as a “scatterplot,” in which each dot represents the
measurements of one centerfold man. As you’ll see, the average muscu-
larity of the centerfold men, as measured by our FFMI formula described
earlier, has gone steadily up—from around(20 jn the mid-fglpj\to over

@by the lat¢ T990s. Putting this in more specific terms, the average Play-
girl centerfold man has shed about 12 pounds of fat, while putting on ap-
proximarely 27 pounds of muscle over the last twenty-five years! You can
observe this difference for yourself on page 49, in our comparison of a
Playgirl centerfold man from the 1970s with one from the 1990s.

WOMEN FIGHTER PILOTS
AND THREATENED MASCULINITY

The Playgirl study brings us to our second theory about the rise of the
Adonis Complex over the last generation. During this period, women
have increasingly approached parity with men in many aspects of life,
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A “scatterplot” showing the increasing muscularity of Playgirl magazine centerfold men,
1973-98.

leaving men with primarily their bodies as a defining source of mas-
culinity.

This Fheory may sound controversial, but it rests on simple obser-
vations. First, there’s nothing new about the idea that men want to be

_physically appealing to women or that men value bodily beauty. For ex-

ample, in an excellent article, “The Beauty of the Beast,” anthropologist
David Gilmore demonstrates that many other eras and cultures focus
on—or are even obsessed with—the'tnale body Many of these observa-
tions, however, are not widely known. Mr. Gilmore writes: “What is
most interesting about all this is how we have managed to overlook con-
sistent evidence that in many cultures, the appearance of the male is as
important as that of the female. . ..”

One striking example comes from Africa. The Wodaabe tribe val-
ues and focuses on male beauty far more than female beauty. Men in this
society are strong warriors and political leaders, but they also “primp
and preen and fret over their imperfections and wrinkles.” They carry

pocket mirrors and combs with them at all times. They lavish large
amounts of time perfecting their painted faces and magnificent hairdos.

e e
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Playgirl centerfolds, then and now. On the left, a model from the | 970s; on the right, a
model from the 1990s.

The Wodaabe tribe even stages male beauty contests, with women as
judges!

Many other cultures also emphasize male beauty. In some cultures,
not looking right is devastating. Gilmore notes that among the Sambia
of New Guinea, “a short, plain, or ugly man is an outcast. The Sambia
call an ugly or puny man a ‘misfit’: his unhappy fate is to be rejected by
women and scorned by men. The women stigmatize the homely man as
a ‘rubbish man’ not worthy of their attention. He is shunned and humil-
iated daily because of his unimpressive physique.”

Looking back over the centuries, we can also find abundant adora-
tion of the male body in Western European culture. The muscularity of
Greek and Roman sculpture is one obvious example. Masculine beauty
was also glorified in the Middle Ages, with Christian heroes depicted as
physically gorgeous specimens: tall, robust, and handsome. In Eliza-
bethan England, men were very vain about their looks, showing off their
legs in tights and wearing bejeweled codpieces—a clothing accessory de-
signed to emphasize the genital bulge.

These preferences for certain male body characteristics, and the
age-old importance of the male body in attracting a mate, are partly bi-
ologically and evolutionarily based. Considering certain body and facial
characteristics to be beautiful appears to a certain extent to be innate—
hard-wired into our collective brains over millions of years. Symmetrical
features and smooth unblemished skin, for example, are considered uni-
versally beautiful; they seem to signify health and reproductive fitness.
An example from the animal world comes from male Japanese scorpion
flies: those flies with the most symmetrical wings get the most mates.
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A large body size may be another example of a collective biologi-
cally based preference. In the animal world, body size confers ’articular
Wimal tending to be most dominant. Simi-
arly, since early human times; having a large boay and upper body
stfength would give a man many advantages, such as being better able to
wield ancient weapons. It may also have given men a'rl“a{dyafntage when
protecting their offspring or battling other men for a fetnale, Echoing
these earlier evolutionary advantages, a large body and broad ‘chest ma
fﬂl signify survival skill and strength in today’s world ‘ !

In short, male appearance has been valued in many cultures around
the world for millennia. Much of this stems from the desire to dominate
other men and appeal to women. But are modern men more insecure
about their bodies than their Elizabethan or Roman counterparts?

' We think they are, and that the evolutionary perspective is insuffi-
cient to explain this change: after all the biological “gi »
gical “givens” have pre-
, .

umbl een eset in G d n Of dll.and. paven ang ed mn
recent years. This forces us to consid i nral. exo
ider other. saciocnltural lana-

 tions. We believe that some of men’s more recent body image insecurities

may stem fronithe growing equality between women and men in many
aspects of daily life. As we pointed out in the previomagwc“ﬁépter, today’s
women ¢an do practically anything that a man can do: they can fly com-
baF aircraft, work as police chiefs, operate heavy macﬁinery or become
chief executive officers of national corporations. Women ca,n enter for-
merly all-male military schools, join formerly all-male clubs and win
elective offices once held almost exclusively by men. Women, have be-
come less dependent upon men for money, power, and self-esteem
What, then, do men have left to distinguish themselves, to mark theil:

asculinity? One of the few attributes left, ope of the few grou

ounds on

== which women can never match men, is muscularity. Therefore, we hy-

pothesize that the body is growing in relative importance as a definin
| feature of masculinity. °
Of course, it must be acknowledged that women’s influence has
gfglved over a long time—certainly for at least a Eé}ltury. But even look-
Ing at the early 1900s, a time when women gained a noticeable incre-
ment of power, several authors have noted a threat to masculinity and a
coFresponding uptick in men’s concern about their body appearance
Wlth regard to this era, one commentator pointed out, “Masculine anx-.
lety at the turn of the century was experienced in the accentuation of the
Rhysical and assertive side of the male ideal. . . .” This p’el‘iocf saw the
{iffﬁ.(’f “the flamboyant strongmarr and health enthusiast Bernarr Mac-

N
i
3

. _muscular physique may.secve.as.an.cmbodiment-of-the
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fadden,” who published the magazine Physical Culture. Macfadden is
said to have “exhorted men to realize that ‘it lies with you, whether you
shall be a strong virile animal . . . or a miserable little crawling worm.’”

But these small tremors at the turn of the century were modest in
comparison to the seismic changes of the most recent generation. The in-
terval from the 1960s to the 1990s has seen history’s most dramatic ad-
vances for women, and in parallel, the most striking changes in cultural

,attitudes toward-men’s bodies. Our time line on the next page illustrates

a few of the recent milestones achieved by feminism, side by side with
events that have suggested a growing societal fixation on men’s bodies
during the same time period.

Looking at the time line, we acknowledge that parallels in timing
do not necessarily prove a causal connection—but the thirty-odd years
covered in this table have certainly witnessed some dramatic setbacks
for the male ego. As women have advanced, men have gradually lost”
their traditional identities as breadwinners, fighters, and protectors.
Women are no longer so dependent upon men for these services. Ac-

" cordingly, as the importance of these other identities has declined, the

relative importance of the male body-appears to have_increased, al-
#hough men_may not be consciously aware of these motivating forces.
; in particular has become increasingly important, be-

usc 1y

cause 1t symbolizes masculinity. As body image researchers Marc o

Mishkind, Jufith Rodin, and

ful nen-sde i

'

9

acteristies.” And indeed, research has shown that well-proportioned
muscular men and boys are considered more masculine.
Mishkind, Rodin, and other authors, like ourselves, have similarly
noted a connection between the recent rise of women and society’s in-
creasing focus on the male body. For example, authors James Gillett and
Philip White have suggested that “the hypermasculine body symbolizes
an attempt by men to restore feelings of masculine self-control and
worth.” They further hypothesize that the desirability of a “hypermas-
culine” body and the recent explosion of bodybuilding may be rooted
in the growing “threat to male-privilege? caused by the ascendancy of
womer. Aaron Randall and his colleagues, similarly, have written about
“the dilemma posed by democratic relationships emphasizing equality
between the sexes, leaving men with few sure bases for acting as pro-
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viders and protectors.” Becoming strong d muscular is a clear way for
men to radiate power and manliness. As Barry Glassner writes, “Mus-
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cles are the sign of masculinity.’
These authors argue that in\bodybuil Ng—the surest way to achieve
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THE GROWING MARKET VALUE OF MEN’S BODIES

How can one test the hypothesis that men’s bodies matter more today
than they did a generation ago? A simple interview study of contempo-
rary men and women would almost certainly generate biased answers. A
more quantitative and objective test of this hypothesis would be to track
the value of men’s bodies in the marketplace. '

" Consider, for example, the eép/ndiag‘in'dns&quima\k:_s_gggpers In
the 1960%, floor shows featuring scantily clad or naked women were
commonplace—as they had always been—but similar shows featuring
men were rare indeed. To be sure, some gay clubs offered male strip
shows, but male strip shows for female audiences were e_practically un-
hg@of - The lack of male strip shows during this era cannot easily be
explained on the grounds of sexual inhibitions in our culture; sexual in-
hibitions were certainly not a feature of the 1960s. It appears, then, that
there simply wasn’t much of a market for male strippers-at the time. But
in the’l@ﬁ)‘;l;lgss started to ple up, and in 1978 one of  the most fa-
mous male strip shows, C&pendales was born. The show started out
performing one night a week in a Los Angeles nightclub but soon ac-
quired nightclubs of its own. By the late 1990s, the show had graduated
to a major theatrical act, playing to packed houses in dozens of Ameri-
can cities every year and touring many European countries. Chippendales
now even has its own line of merchandise and a successful licensing pro-
gram. The company advertises that it “appeals to women of all ages, sin-
gle and with families, with middle-class lifestyles.” I

/A.éother index of the male hody’s market value i commercial ad*

vertising! If men’s bodies have grown proportionately more important
fhan their roles as warriors or breadwinners, then advertisements por-
traying men to women audiences over recent decades would be expected
to contain an increasing proportion of undressed men. For convincing
evidence of this hypothesis, a study would have to demonstrate that only
the proportion of undressed #en had 1ncreased over the last generation,
whe/reas the proportion of undressed women in advertisements had re-
mained unchanged Otherwise, it could be argued that it isn’t just men’s
" bodies, but simply all bodies, that have become more important.

To test this possibility, we examined best-selling women’s maga-
zines that met the following criteria: (1) they had been published for at
least the last thirty years, and (2) they contained a large number of ad-
vertisements with male images. Cosmopolitan and Glamour were the
clear first choices. We then counted, at five-year intervals, the number of
men and women appearing in advertisements throughout one full year
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Chippendales dancers, probably from the early 1980s.

of publication, and the percentage of these men and women portrayed in
a state of undress. We defined “undress” as anything too risqué to be
seen on a city street. For example, a man with the top three buttons of
his shirt open would still be defined as “dressed,” whereas a man wear-
ing no shirt at all would meet our “undressed” definition.




56 THE ADONIS COMPLEX THE RISE OF THE ADONIS COMPLEX 57

Our predictions were confirmed. As can be seen in the two graphs Glamour Magazine
on the next page,‘thggggggrt/ion of undresse men in both magazines
has remained fairly steady over the last thirty to forty years, oscillating 8
around 20 perceny. Meanwhile, the proportion of undressed -men has “ -
skyrocketed, romyas little a3 percent in the 1950s to as high#as35 per-

cent in the s. What’s even more interesting is that there'seems to be ‘ :

a noticeable “inﬂ;tiggy_%nt”: the proportion of undressed men seems \ . 20 -

30 1

Percent of Female Models Undressed

to take off in the €arly 19803, right Mf the'feminist
milestones depicted in the time line on page 52. .

Of course, one might think of other hypotheses to expﬁlain the sud-
den surge of undressed men. But remember—any competing hypothesis ]
would have to explain why the proportion of undressed men has gone 107
up, whereas the proportion of undressed women has stayed flat. Note l‘
also that these increases can’t be explained by the whims of one or two 1 Percent of Male Modets Undressed
advertisers, since they represent a general trend throughout many differ-
ent types of advertisements. Also keep in mind that if the advertisements | ; 0 : T o 1e50 2000
hadn’t sold products, they would have quickly disappeared. Adyertising 1950 1960 1970 Vear
lives or dies by its commercial success, and as shown by the hunks on ‘

pages 58-59, the undressed men haven’t been going away. In the first ‘
tErE pictures, male bodies are at least being used to sell hody-related
~products, such as clothes and tanning lotion. But the remaining three ad-
vertisements use male bodies to promote products having nothing to do .
with bodies-at all—from ironing boards to cell phones to liqueurs. And ‘ L
these are just a few examples—half-naked men are being used to sell ] '
countless other products, such as upscale hotels, couches, and even bank ! 1
loans. ]
Advertisements in women’s magazines aren’t the only indicator of L
the mounting dollar value of men’s bodies. As journalist Michelle Cottle

has noted, a corresponding industry of men’s magazines, largely focused
W%@&M%w@& twenty years. The
paid circulation of(MEW)P has risen from 250,000 to more than
1.5 million in less than.a decade; its cousins, such as Mer’s Journal, De-
tails, and GQ, are thriving as well. Many of the readers of these maga- '
zines are in their thirties or forties and married. In an earlier era, these

readers would have been content to be respected husbands and bread-

winners. But as these traditionally masculine roles have eroded, these ! . . :
men are now reading articles about tightening their abs, saving their E 9950 1960 1970 1980 1990 2000
hair, and fighting fat. The male body image Tndustries that advertise in . Year

these magazines, quick to capitalize on these new insecurities, are mak- . Percentages of undressed male and female models in leading women's magazines,
ing a killing. 3 ' 1958-1998.

Percent (%)

‘ 1 Cosmopolitan Magazine

40 -

Percent of Female Models Undressed

20

Percent (%)

10
Percent of Male Models Undressed
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A recent article in the New York Times trumpeted the headline THE
A CHEF AS BEEFCAKE. As the author stated, “the message was as arresting
as some of the buff studs pictured, one naked except for a well-placed

blender. . . . Today’s top chef is a sex kitchen utensil.” ‘With messages’

like these infiltrating men’s consciousness, it’s no wonder thaf the Ado-
nis Complex has become epidemic among today’s men. :

yr

THE MALE BODY IMAGE CRISIS

The origins of the Adonis Complex are complicated, and include bio-
logical givens, personal experiences (such as being teased, about one’s
appearance), and other factors. In addition, our discussion above is
speculative, because it is difficulr to devise experin?czt‘mhe-

. A Y . .
@However, research shows that sociocultural influences, such as the
tn

edja, tend to ma men feel worse aligut their bodies, and prelimi-
studies of these inﬂuenceé'guggest the same is trae for men. In ad-
dition, there seems little doubt that over the last generation our_culture
has placed a growing emphasis on mm&?mpﬁﬁed in
Q\Mﬁnes, nepvspapers, fél?vision, the movies, and
advertisements of all types.VAs one advertising executive stated, the male
“orso reigns as the decade’s most powerful “cross-pver image” (appeal-
ing to women, gays, and heterosexual men alike). We've presented evi-
dence in this chapter that-these-unprecédented changes are most likely
related to two important sociocultural factors that distinguish the pre-
4, sent generation from every generation before it: the availability-ef ana-
bolic steroids and the increasing parity of women.

Z Even then, the Adonis Complex could not have grown to its pres-
ent proportions if men felt more comfortable in tiﬁ openly about
their deepest thoughts and feelings)?ecause men aren’t supposed to
worry or complain gbout their looks, few would ever admit that they’d
secretly like to have a stero.iaf;ﬁ?a‘body or that they fret about their in-
adequacies when examining their bodies in the mirror. Fewer still would
acknowledge that their obsessions about body appearance have any-
thing to do with threatened masculinity as a result of the growing
empowerment of women. Indeed, few men have stopped to even think
about the underlying forces that may be driving them t6 put in long
h‘o\\urgt the gym, contort their diets and eating patterns, splurge on cos-
metic procedures, or take dangerous drugs such as steroids.

Women, in contrast, have learned in recent years to be more can-
did about their hody image concerns—and they’ve grown stronger in
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their ability to reject societal messages that appearance is all-important.
But men lag far behind in this respect; the Adonis Complex, like the
forces behind it, remains in the shadows. . ‘
To penetrate this secrecy, we’ve devised two tests, descr.lbed in
the next chapter, and applied them to men of all ages in America and
Europe. If you’re a man, you can try these tests yourself. If you'’re a
woman, you may want to offer these tests to a man you knoYv. In any
event, you’ll likely be surprised by our findings—which document both
the extent of the Adonis Complex and its mounting list of casualties.




